
Ramping up 
the masculinity
to reassure Jelen’s core target audience 



For decades, expertise in brewing for Central 
European brands meant one thing - protection 
of tradition, heritage, and time-honored recipes. 
Innovation came at a snail’s pace, and only at 
the risk of angering the die-hard, masculine, 
conservative beer drinking public. In recent 
years, however, there has been an explosion of 
innovation across the entire region. First there 
was the introduction of PET and new formats and 
bottle shapes; more recently, the launch across 
the entire region of unfiltered and flavored beers. 

Many leading brands have finally succeeded in 
parlaying their expertise into a new positioning 
with broader appeal, that of master brewers able 
to shepherd in new ideas and radical innovation 
because of their understanding of tradition and 
heritage. This has opened the floodgates to new 
ideas and category excitement that simply didn’t 
exist a few years ago. 

In this case study, we explore one such example 
of New European beer innovation, StarBev’s Jelen 
Strong.

An evolving category



Reassuring the core target
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The design separates itself from ‘typical’ beer cues by evoking some of 
the characteristics of energy drinks, one of the most modern and dynamic 
categories on the market.

Applied to cans and bottles, the new Jelen Strong identity is fresh on the 
market with no sales results in. But we’ll be sure to update this case study as 
soon as we get a status report.

Borrowing from other manly categories



Jelen Strong is one of the latest examples of how 
previously conservative beer brands are finding ways 
to break free of tradition, expand their portfolios and 
design sensibilities to broaden their appeal to much 
wider audiences. We look forward to see how the 
brand continues this trend in coming years.


